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Profile

Corporate Philosophy

The Nitto Group's Corporate Philosophy is
comprised of three elements: our corporate
Mission, the Vision which aligns our way of
thinking in attaining our Mission, and the
Nitto Way, which includes our Values,
Attitudes and Mindset, and Code of
Conduct.

Mission

Contribute to custoemersy
value creation
Wwithinnovative ideas

Vision
CreatingWonders

The Nitto Way

Mission

Contribute to customers’ value
creation with innovative ideas

We at Nitto Group hope to retain an attitude of
relentlessly pursuing products, systems, and ideas that
customers will find valuable.

Our Mission is to deliver safety, prosperity, comfort, and
affluence not only to customers whom we come in
contact with directly but also to every stakeholder.

Vision

Creating Wonders

In order to achieve our Mission to “Contribute to
customers' value creation with innovative ideas” as one
team, all Nitto Group employees around the world must
share the same vision, or outlook. This shared vision has
been dubbed “Creating Wonders."

Each and every employee will challenge themselves to
cause feelings of wonder and inspiration around the
world; in other words, we will endeavor to create wonders
in our everyday work. In doing so, power will be generated
that can change the world in many different domains.
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The Nitto Way

Philosophical Ideas

Value Co-Creation Co-Creating Value
Strategies through Innovation

Enhancing Management Financial

Governance
Process for Co-Creating Value Strategy

In order to achieve our Mission to "Contribute to customers' value creation with innovative ideas," and our Vision, "Creating Wonders,"
"The Nitto Way" indicates the Values, Attitudes and Mindset, and Code of Conduct that every Nitto Group employee should follow.
The passion, wisdom, and values of the various senior employees who have shaped the Nitto Group for a long time since its
foundation have now taken the form of "DNA" that can be found in each and every member of the Group.

These principles and ideologies are stipulated as "The Nitto Way," which serves as our standard for judgment and is something

that we all turn to in situations of uncertainty.

We place safety before everything else

- Achieve zero accidents and injuries.

- Allemployees must work together to establish a safe and secure
workplace.

Amaze and inspire our customers

- Exceed customers' expectations to have them say, “This is exactly what
we wanted!”

- Work with customers and create new societal values.

- Customer satisfaction brings value to our stakeholders.

Anticipate and leverage change

- Goto the field to sense changes in society and the market.

- Rapidly link sensed changes to actions.

- Refine our strengths, and aim to become the company customers want to
consult with first.

Take on challenges for new value creation

- Continue to take on challenges, even if we fail in the short-term, rather
than do nothing for fear of failure.

- Embrace change, exercise curiosity, and take the first step forward.

Act promptly and follow through on your decisions with

determination

- Take the first step forward and then think while advancing.

- Share information openly, have equal and fair discussions, and if a
decision is made, work together as a team to bring out the best
possible result.

- Always make efforts to ensure frank and open communication beyond
organizational boundaries and roles.

Transform ourselves constantly

- Anticipate challenges, implement reforms, and bring about growth in
the spirit of Mu-Gen-Dai.

- Keep changing. Change leads to opportunity and growth.

- Challenge ourselves to improve our future. Changes in each of us lead
to growth of the entire organization.

Have an attitude of integrity, and understand and respect
diversity
- Take actions based on integrity and modesty to build relationships of

respect and trust with stakeholders.
- Appreciate the diversity of our global team. Accept and respect others.
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Editing Policy

Itis with great pleasure that we publish this
Integrated Report of the Nitto Group to inform our
stakeholders of what we are doing to “simultane-
ously solve social issues and create economic
value.”

Described in this report are the past, present, and
future of the Nitto Group - how it has grown to
what itis today and how we will go about
co-creating value into the future - which we hope
will give you an overall picture of the Group.
Please refer to our corporate website for more
details and relevant information.

This report is available in Japanese and English
and can be found on our corporate website.

Scope

This report covers the business activities of 99
companies including Nitto Denko Corporation and its
94 subsidiaries and 4 affiliates, as of March 31, 2022.

Time Period

Fiscal 2021 (April 1, 2021 - March 31, 2022)

Some performance figures and activities from periods
other than the above are also included.

Reference Guidelines

This report has been prepared with reference to the

following guidelines:

- Global Reporting Initiative (GRI) Standards by the
Global Reporting Initiative

- International Integrated Reporting Framework by
the International Integrated Reporting Council (IIRC)

Nitto Group Integrated Report 2022



Profile

Footsteps of the Nitto Group

Founded as a manufacturer of insulating materials, the Nitto Group has grown steadily by delivering
diverse products that tap into its core technologies, such as adhesion and coating technologies. We will

continue challenging ourselves to make people’s lives better and more convenient by offering
solutions to social issues while creating economic value.

Laying the Groundwork

Laying the groundwork for starting
insulation business at Osaki, Tokyo

Nitto Electric Industrial Co., Ltd. was formed in
Osaki, Tokyo, on October 25, 1918.

It was a time when electricity was rapidly
becoming widespread as one of the infrastructures
essential for industrial development.

Nitto Electric Industrial was formed to getinvolved
inthe urgently needed domestic production of
electrical insulating materials, important
components of electrical equipment and
machinery.

The Second Beginning

Starting over at Ibaraki, Osaka, after
WWII

After the plant in Osaki, Tokyo, was destroyed by
air raids, Nitto restarted operations in Ibaraki,
Osaka.

Nitto's company credo, "Each product, each roll
of tape is made with Nitto's exhaustive efforts.
Everything we do is for dedication to our
customers,” was introduced in 1956. This policy
endures today in our current brand slogan,
“Innovation for Customers."

In 1957, the Nitto Group's unique marketing
approach that holds up to this day, Sanshin
Activities (three new activities), began.

Commencing Business in
the Production of
Industrial Materials
Separating off Maxell

In 1961, Nitto separated off Maxell, the
department dealing with consumer goods,
aiming to take a leap forward as an industrial
materials manufacturer.

In 1962, the Toyohashi Plant, our main
production site of adhesive tapes in Japan even
at present, began operation. The Kanto Plant
also began operation in 1967 in a move to
increase production. Overseas, Nitto Denko
America, Inc. was formed in 1968, followed by
the 1969 foundation of Nitto Denko (Taiwan)
Corp. as the first overseas manufacturing site.

Strategies

Development of Multiple
Cores and Overseas
Expansion

Advancing into the fields of medical
care and electronics, commencement
of overseas operation, and
acceleration of M&As

In the aftermath of the oil crisis of 1973, the
Nitto Group drove the development of
multi-core business to fortify itself with enough
resources to survive economic fluctuations. The
Nitto Group began offering materials for use in
electronics and also gave birth to various
products related to medical care and the
membrane business.

In 1974, Nitto Belgium N.V. was formed. In
1987, Nitto acquired Hydranautics in the U.S. to
implement the membrane business on a global
level.

In 1988, when Nitto celebrated the 70th year
since its foundation, the company name was
changed to Nitto Denko Corporation.

Value Co-Creation

Co-Creating Value
through Innovation

Enhancing Management

Introduction of the
Business Division System /
Implementation of Global
Niche Top™ Strategy

Establishing business foundation for
sustained growth

In 1989, the business division system was
introduced to get back to the basics of serving
customers and to respond speedily to dynamic
changes in the market. In 1996, the Nitto Group
began implementing the Global Niche Top™
strategy, with the aim of achieving top global
market share by determining markets with high
growth potential and focusing its management
resources into niche fields where the Nitto
Group has a competitive advantage.

The Nitto Group's effort was not limited to the
offering of products, and resulted in the
development of Roll to Panel™*", a business
model which offers new values to customers,
including productivity improvement, reduction
of packing materials, improved yield of
polarizing films, and manpower saving.

*1 Whole polarizing films are brought in to the customers'
production site, where the subsequent processes from
cutting, inspection, to lamination of glass are performed
seamlessly.

Process for Co-Creating Value

Financial
Strategy

Governance Data Section

Innovation for Customers

Further business reform to offer
comfortable lives to people

The economic crisis of 2008 cast a major
shadow over countless businesses and the Nitto
Group was not an exception. Yet, the Nitto
Group was able to recover in a short time by
responding speedily to the changes in the
business environment and with its unique
management approaches of "Mu-Gen-Dai*?"
and "Kuruma-za," a group discussion to come
up with ideas or solve problems, achieved
major earnings growth thereafter.

In 2013, the "Nitto Denko" brand logo was
renewed to the current “Nitto," and in 2014 the
new brand slogan, “Innovation for Customers"
was established.

Nitto celebrated its 100th anniversary in 2018.

*2 Nitto Group's growth plan that centers around substantial
reform of cost structure from three points of view: Mu (to
eliminate), Gen (to reduce), and Dai (to substitute).

Ultra-Thin Polarizing Film  Plastic Optical Fiber

. . . s 7 (] (Millionyen)
Double-sided Tape : ¥ =y o : A 900,000
Linotape e m e 800,000
! % REVALPHA™ TEMISH™ -
’f -t
éﬁ\ : 3 = 700,000
\ e cas o SX 600,000
FluoroplasticTape "NITOFLON ™" . y o 500,000
& . Maxell Battery Ly
Electrical Insulating Varnish Transdermal Absorption Tape Formulations | 400,000
300,000
*3 /
Sales*® Trends Non-consolidated ~ Consolidated I I I I I I
B Overseas sales B Overseas sales I I I I I I 200,000
Sales in Japan Sales in Japan
ppeptt 100000
" | | ] [ ] .
( eennnnil i1 0
1918 1950 1955 1960 1965 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015 2021 (Year)

*3The numbers from FY2014 are for "Revenue,” following the introduction of the International Financial Reporting Standards (IFRS).
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The Nitto Group Now

The Nitto Group is underpinning the comfortable lives of people the world over. We keep challenging
ourselves in areas no one has ever challenged, with the near future in mind.

Segment Revenue

Others

3.2%
Life Science j

6.0%
Revenue

853.4

billion yen

Industrial Tape

38.0%

Optronics

52.8%

| Our Markets

Infrastructure Industries

The Nitto Group offers products and technical
services, including filtration that help protect water
resources through seawater desalination and reuse
of drainage water. In addition, the Nitto Group has

advanced its research and development in the

field of new energy, providing materials
forwind power generation.

Regional Breakdown of
Revenue

Japan

22.9%

I The Americas

9.8%

Revenue

853.4

billion yen

Asia and
Oceania Europe

62.4+ 4.9

ll

Consumer Products /
Personal Care Products

The Nitto Group supplies the consumer market with
various materials from housewares to materials
used in hygienic goods, such as diapers. These

products help customers achieve a more
comfortable way of life.

Regional Breakdown of
Employees

South Asia

18.8%

Japan

35.3%

Total
(including assistant
personnel)

28,438
ot i

East Asia Europe

30.7% 5.7%

Packaging
The Nitto Group provides a wide range of tape
products that are used in various applications.
Some of the products include tape for
cardboard packaging, temporary adhesion
tape that doesn't leave any adhesive residue
when removed, and security tape that makes
it possible to know that the tape was
tampered with.

Value Co-Creation Co-Creating Value Enhancing Management Financial

. . Governance Data Section
Strategies through Innovation Process for Co-Creating Value Strategy
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| Global Network

The Americas
East Asia 1 6
2 9 companies
companies

Europe

14

companies

companies

South Asia

19

companies

Nitto Group 99 companies
(current as of March 31,2022)

Medical Automotive and Displays

The Nitto Group offers valuable solutions that
incorporate its unique technologies and products.
The Nitto Group has experience in producing
high-definition image, durable, thin, and
lightweight technologies in various types of
optical and adhesive film for displays and
touch panel devices.

Transportation Equipment

The Nitto Group provides new value to meet the
recent needs of the automobile field, through
technologies such as lightweight parts, and the
evolution of power modules for environmental
vehicles and electrical equipment developed
in pursuit of safety and amenity.

The Nitto Group has secured the global top
share in the synthesis of oligonucleotide
therapeutics. The Nitto Group's transdermal
adsorption drugs that apply its adhesive
technology have been highly acclaimed for
their reliable production technology based on
long-standing experience.

Housing / Housing Equipment

The housing industry is increasingly faced with highly
demand functions, such as solar cells, storage
batteries, and an integrated management system
for household appliances. The Nitto Group is
doing its best to meet these advanced
requirements by providing the materials
and parts needed for these
applications.

Electronic Devices

The Nitto Group provides a wide range of products for
manufacturing processes and parts, including
semiconductor and electronic component
manufacturing process materials, optical device
sealing materials, and HDD peripheral
materials.

Home Appliance and Materials

Electrical Equipment

The Nitto Group offers a diverse lineup of products for
various applications. This wide variation includes ultra-thin
sealant materials, which are practically free of impure
substances that can contaminate devices; as well as
double-sided tapes which can replace
mechanical fasteners such as screws.

Beginning with surface protection films, the Nitto
Group provides a diverse lineup of products for
processing materials such as metal plates, resin

substrates, glass sheets, etc.
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Highlights

Revenue

Operating Income

B Operating Income O~ Ratio to revenue
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Gender Ratio of Employees
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i Governance Data Section
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Gender Ratio of Management

N Men Women N Men Women

(%) (%)
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Number of Critical/Serious Occupational Accidents*"

Coverage of the CSR Procurement Survey

B (ritical accidents Serious accidents -O- Incidence rate of accidents B Survey coverage™
(Number of
accidents*?) (Incidence rate*?) (%)
30 - 0120 100
20 N 0.080
10 G 0.040
0.024
M6
0 ‘ 0
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*1 Critical accidents: Accidents resulting in death or permanet disability Serious accidents: Accidents that could develop into critical accidents  *2 Including all the persons working on the Nitto Group's premises
*3 Including all the Nitto Group employees (excluding temp staff) The number of occupational accidents per million hours worked ~ *4 Ratio of the amount of purchases from surveyed suppliers (respondents to the

CSR Procurement Survey) to the total purchase amount. ~ *5 kton: kiloton (1,000 ton)

Nitto Group Integrated Report 2022

10



Financial
Strategy

Enhancing Management

’ Governance Data Section
Process for Co-Creating Value

Value Co-Creation Co-Creating Value
Strategies through Innovation

-z = = Profile Top Message
Top Message - —

the Core of our
Management

Hideo Takasaki

Representative Director, President

CEQ, COO0 E

Determining Things that Will Grow, Recover, or
Not Recover to Achieve Record-High Profits

Throughout fiscal 2021, the world remained at the mercy of
COVID-19, which had broken out the year before. Ironically
enough, the pandemic catalyzed fundamental changes in the
way our society and economy are structured, the public
mindset, and our values, while at the same time accelerating
technological progress. As we found ourselves faced with these
dizzying changes, we set about distinguishing among things
that we believed will grow, recover, or not recover to
simultaneously pursue growth strategies and restructuring.

We acted in accordance with the Niche Top Strategy—our
proprietary marketing approach: We spared no expense on
products whose performance we decided to boost, while at the
same time suspending or downsizing other businesses. These
were not easy decisions to make in ordinary times, but the
management team stood firmly for this policy to do what
should be done. Because we made our policy of determining
what will "grow, recover, or not recover” crystal clear and sent
the message throughout the Group, | believe that our
employees were able to attend to their business without
hesitation.

As it turned out, we were able to surpass our official financial
forecasts by a large margin to report net sales of 853.4 billion
yen and for our operating income we managed to achieve a
record-high profit of 132.3 billion yen.

Placing ESG at the Core of our Management to
Realize a Sustainable Environment and Society

The Nitto Group will continue to enhance corporate value
with ESG (Environmental, Social, and Corporate Governance) at
the core of our management. These days, it seems that the
term “non-financial” has become a buzz word in the business
circle, but we deliberately chose not to use this when we refer
to "something that is not financial” and instead use
"unfinanced," as we believe that, although that "something”
may not have any financial value now, it will develop into
"something financial” and start yielding profits. ESG is all
about a "unfinanced something” that will be a source of
returns in the future. As such, we consider our ESG initiatives to
be assets and forward-looking investments that will enhance
our corporate value over the mid- and long-term.

The Nitto Group's brand slogan is “Innovation for

Customers.” Throughout the first 100 years of our existence,
our primary approach has been to stay close to customers: we
were always ready to work alongside them to develop
innovations together, thus making life easier and more
convenient for people. Going forward, we are led by the
reinvented concept of “customers” to include not only “those
whom we come in contact with directly” but also the global
environment, humankind, and society in general. Of course,
we will stick to the Niche Top Strategy to keep our valued
customers satisfied with our products, but any and all products
that we will deliver must have something that contributes to
the global environment and humankind, on top of top-notch
technology and quality. | believe that this will cement our
position as a reliable, first choice partner for our customers.

In order to ensure that our attitude toward sustainability is
reflected in everything that we do, the Nitto Group has
identified Our Prospects for 2030 and material issues for
sustainability. Furthermore, we've placed ESG management at
the core of our new mid-term management plan "Nitto Beyond
2023," which we mapped out to achieve these goals (ESG
Management, p. 21)

Itis safe to say that ESG initiatives will spread throughout
the global community and that market needs will surely
change as a result. With this in mind, we will hone our skills to
anticipate change, be the first to accurately identify risks and
opportunities, and let ESG initiatives guide us to business
opportunities, in an effort to simultaneously solve social issues
and create economic value.

Our Commitment to ESG Earns Us Well-Deserved
Evaluation from Stakeholders

We at the Nitto Group are aware of the importance of
constructive dialogue with shareholders, investors, and other
stakeholder groups if we wish to achieve sustainable growth
and enhance corporate value over the mid- and long-term. We
are keenly aware that an increasing number of investors and
customers base their investment decisions and selection of
partners on “unfinanced information,” that is, how much effort
their investee companies put into addressing environmental
and societal issues, in addition to traditional financial
information. For us to boost corporate value and sustain
growth over the mid- and long-term, it is essential to let the
stakeholders know that we are geared toward achieving both
financial and unfinanced targets and generating earnings from

Nitto Group Integrated Report 2022
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Top Message

our business.

In fiscal 2022, the Nitto Group announced its support to the
Task Force on Climate-Related Financial Disclosures (TCFD) and
disclosed its risks and opportunities associated with climate
change, their financial impact, and its responses. By including
climate change in the list of our managerial issues to increase
the resilience of our business against changes in the external
environment and adequately cope with the risks thus
identified, we will build a resilient corporate structure immune
to external environments. (Disclosure Based on the TCFD
Recommendations, p. 51)

Our investors know that the Nitto Group may be careful and
attentive but that we are a company that keeps its word. This
trait is a part of our DNA and it is a source from which we can
earn trust and credibility. For example, when we announce our
support for the TCFD Recommendations and other ESG
initiatives, all executives come together for discussions until we
are certain that we can carry out the TCFD Recommendations
and other ESG initiatives, and then we draw up a roadmap as
we work toward a consensus.

Accelerating Innovation in the Three Focus
Domains

The Nitto Group has established three focus domains of
next-generation mobility, information interface, and human life.

In the next-generation mobility domain, we will be
launching a series of new products that enhance the safety,
efficiency, and comfort of mobility, which we believe will help
to realize a secure and convenient lifestyle. More specifically,
we will aggressively roll out electronic and functional materials

We will make a financial commitment to
ESG initiatives, as part of our effort to
attaip our “unfinanced targets” that we
hopewill bring a healthy return to our

for the CASE (Connected, Autonomous, Shared, and Electric)
market, such as radio wave absorbers for sensing units, which
are essential for self-driving technology.

In the information interface domain, our optical films have
long enjoyed a large market share. Going forward, we will shift
our focus to applications for OLED devices, while seeking to
establish technology for the metaverse market, where
significant advancements in technological innovation are
expected. Furthermore, we are taking the offensive in the
market with high precision substrates for smartphones and
electronic materials and semiconductor process materials for
data centers serving as growth drivers. We are also working on
a practical application for plastic optical fibers to realize a smart
society.

The human life domain is a new domain evolved from life
science, which was one of the three focus domains in the
previous mid-term management plan. To accelerate our
initiatives in this new domain, in April 2022 we established the
Human Life Solutions Sector. Here, we provide pharmaceutical
products and medical materials, including oligonucleotide
therapeutics, which are expected to be our next primary
sources of earnings, and develop products that help to realize a
decarbonized society, which we hope will achieve harmony
with the global environment and enrich the lifestyle and
well-being of people the world over.

Looking back, our decision to ramp up efforts for nucleic
acid medicine marked a turning point with respect to Nitto
Group's ESG management and the stark realization that we can
save human lives with our technology. While we are keenly
aware of the weight of responsibility this carries, we have
renewed our determination to pursue ESG management as we
work on sustainable businesses that serve the global
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environment and humankind.

Recently, we acquired a personal care component business
from Mondi plc. This deal helps us to create innovation in the
human life domain and provides us with an operating base in
Germany, one of the most environmentally advanced countries
in the world, which should allow us to bring our ESG
management to the next level and increase resilience of our
global management infrastructure through the enhancement
of our regional functions in Europe. Expectations are running
high for foreseeable synergies in the form of technology and
products, as well as synergies that have yet to become visible.

Strategically Investing Management Resources in
Growth Fields to Update Our Business Portfolio

At the Nitto Group, efforts are underway to advance its
business portfolio into a more balanced one by implementing
growth strategies and restructuring and creating new
businesses. We will not hesitate to devote resources to growth
fields. Our plan is to proactively allocate management
resources to the contract manufacturing of bulk
oligonucleotide therapeutics, the ramping-up of printed circuit
board production, the launch of new businesses, and more
M&A projects, leading up to the end of fiscal 2023.

Optronics is one business that generates a high level of cash
flow. We will further increase its profitability by enhancing
productivity and shifting the focus to high-value-added
products. For industrial tape and human life businesses, on the
other hand, we plan to further accelerate their growth, so that
we can raise the percentage of sales from these two businesses
to 42% by the end of fiscal 2023 and to continue adding to itin
stages thereafter. The acquisition of Mondi's personal care
component business is part of this strategy. (Business
Strategies by Segment and their Progress, p. 33)

There has clearly been a good response regarding the
product development concept, which gives us a reason to be
confident in our new offerings. Let me give you some
examples. Our polymer separation membrane business has
been focusing solely on the treatment of water, but there has
been a revolutionary idea to use this technology for gas
separation to realize a decarbonized society. Another example
concerns the recycling of plastics, which poses a major
challenge for a high-polymer material manufacturer like Nitto.
While making continued efforts to reduce the amount of
industrial waste generated, we will seek to create a new

Enhancing Management
Process for Co-Creating Value

Financial
Strategy

business model that achieves a circular economy by
decarbonizing our society.

The Nitto Group will seek to make a further leap forward by
responding promptly to emerging market needs and being the
firstin the industry to provide the world with products and
solutions that benefit the global environment and society.

Creating Global Niche Top™ Products out of those

that Contribute to the Environment and Human
Life

As | have reiterated, we will place ESG at the core of our
management at the Nitto Group. However, for each and every
employee to think for themselves about how they can live up
to this policy on a daily basis, we need an incentive program.
Hence the product recognition scheme based on contributions
made to the environment and human life.
(PlanetFlags/HumanFlags, p. 27)

The Nitto Group's strengths are mostly derived from Sanshin
Activities and the Niche Top Strategy. Literally “three new"
activities, Sanshin Activities are geared toward exploring “new
products,” "new applications,” and “new demand,” while the
Niche Top Strategy encourages us to find niche markets with
growth potential where Nitto is the first mover, thus allowing
us to utilize our proprietary technology to aim at the leading
share. While these sources of our strength will remain
unchanged, we need to add "ESG" perspectives to them if we
wish to further enhance our corporate value.

One of the management targets of the Nitto Beyond 2023
mid-term management plan is to sustain the ratio of new
products at 35% or higher of total sales. We would also like to
see two categories of products account for the majority of these
new products. They are: products contributing to the
environment (PlanetFlags), which help to reduce negative
impact and ameliorate the global environment, and products
contributing to human life (HumanFlags), which help to
enhance our quality of life (QOL) . We would be most delighted
if these products were to become Global Niche Top™ products
down the road.

With these two primary sources of our strength at the core of
our undertakings, we will seize every opportunity available and
act proactively to bring the fruits of these two unique
approaches into a sustainable growth path as we work closely
with players in the supply chain and value chain.

Nitto Group Integrated Report 2022
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Facing Up to Climate Change-the Universal
Challenge to All Humankind-to Declare the Nitto
Group Carbon Neutral 2050

In May 2022, our strong determination to accelerate the
realization of a decarbonized society led us to announce the
Nitto Group Carbon Neutral 2050, which includes the Nitto
Group's CO2 emission reduction targets of: carbon neutrality
by fiscal 2050; decreasing CO2 emissions to 470,000 tons by
fiscal 2030; and contributing to customer CO2 emission
reduction through products and solutions. To achieve these
targets, we have an investment plan to use a total of
approximately 60.0 billion yen by the end of fiscal 2030.
(Carbon Neutrality, p. 26)

With regard to our CO2 emissions target, our original target
for fiscal 2030 was 600,000 tons, but we raised the bar higher
to 470,000 tons, which represents a roughly 40% reduction
from fiscal 2013. We should be able to clear the original target
of 600,000 tons earlier, by fiscal 2025.

To set the new targets, executives and employees got
together to discuss what challenges exist, which of them we
should address and how Nitto's carbon neutrality declaration is
clearly different from other similar declarations in that all
operating entities commit themselves to the roadmap leading
to carbon neutrality, rather than making specious promises.

Climate change is a universal challenge for all humankind.
To maintain and better the global environment for future
generations to enjoy, we the current generation must do something
about itin earnest. We understand that we cannot possibly
sustain growth of the Nitto Group and realize a sustainable
environment and society without reducing CO2 emissions and
that every business has a social responsibility to do so.

Empowering Diverse People in the Global Area
Leads to Nitto Group's Sustainable Growth

For the Nitto Group to achieve sustainable growth, we need
to ensure the recruitment of talented individuals from across
the globe, a workplace culture that encourages its members to
constantly challenge themselves, and the building of an
organization where diverse individuals are motivated to
demonstrate their exceptional abilities. In this respect, we
believe it important to develop “Nitto Persons,” who
understand and practice “The Nitto Way," which indicates
values, attitudes and mindset, and a code of conduct that all

members of the Nitto Group are expected to have.

In fiscal 2021, we conducted an engagement survey of all
employees around the world. Depending on what region they
are in or what business they are engaged in, different employees
have different workplace cultures. The survey updated our
perceptions of the present situation, and one of the most
important takeaways is that our employees are highly conscious of
occupational safety and the vision that Nitto Group has put forth.

The Nitto Group supports diversity, one of the key initiatives
for Nitto Beyond 2023, with a special focus on the
empowerment of women. In fiscal 2022, we will launch a new
leadership training program to support women who want to
challenge themselves. Meanwhile, at our sites in Japan, female
managers are taking the lead in organizing small group
activities to discuss and review what it takes to empower
women, including awareness, corporate culture, and programs
and systems at workplaces. We will proactively support such
voluntary efforts by employees so that we can create a
corporate culture that encompasses diversity.

Working Tenaciously with Safety Measures to
Achieve Zero Accidents and Injuries

True to its slogan of "Placing safety before everything else,”
the Nitto Group strives to reduce the number of accidents and
injuries to zero. Every site identifies their own risks to take
actions for both tangibles and intangibles. For example, we
rank each individual risk, say, associated with rotating bodies
or chemicals on the shop floor, and try eliminating the
occurrence of higher risk accidents first. We have been most
tenacious in addressing such risks according to their level of
danger with the entire Group uniting as one. One of the most
serious risks thus identified is an injury inflicted when an
operator mistakenly touches the moving parts of equipment.
Putting priority on this imminent risk, | have taken the lead in
visiting the shop floor to ensure that safety measures are
budgeted for and safety training is given to everyone.

I think it is safe to say that a safety-oriented culture is
ingrained within the organization, but it is important to further
cultivate a culture of safety whereby we observe and have
others observe self-set rules. In business, continuing concerted
efforts to enhance safety means to build an open, vibrant
organization, which in turn will lead to higher product quality
and productivity. | expect each and every employee to think for
themselves to start autonomously improving their safety
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awareness and behavior, so that we can make our workplace
safer and more secure.

For the Nitto Group to sustain its business growth, | believe that
"human resources," including employees and their family
members, are the single mostimportant asset. | will take every
opportunity available to tell employees that nothing is more
important than their safety, and do whatever | can in this regard
from both physical (tangible) and mental (intangible) aspects.

Updating the Mission-Critical System in Japan to
Build an Integrated Management Infrastructure

Of the three elements of ESG, "G (Corporate Governance)" is
the prerequisite for addressing issues concerning "E
(Environmental)" and “S (Social)." As such, we consider "G" to
be essential for enhancing corporate value over the mid- and
long-term. Accordingly, as part of the move to shore up our
management infrastructure, in fiscal 2021 we replaced our
mission-critical system with a multi-platform linked to a
number of cloud solutions. It is a global-standard ERP
(Enterprise Resource Planning) that is slated for deployment at
overseas sites, thus accelerating DX (digital transformation).

The new system can be seamlessly linked to business
systems in any function, including sales, accounting,
procurement, and human resources. By integrating necessary
data thus gathered, our management team can make decisions
even faster. In fiscal 2022, we will start installing this system
globally, especially at our sites in Asian countries.

By making the production status and each indicator visible

We will redefine the concept of “customers”

to include the global environment and

humankind as beneficiaries of our offerings

to further broaden the scope of business
opportunities.

Process for Co-Creating Value
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across the globe by fiscal 2025 so that we can see what is
happening anywhere in the world, we should be able to
respond to changes in a timely manner.

Amid Drastically Changing Social Conditions, We
Continue to Grow As We Build a Resilient
Corporate Structure

The Nitto Group now operates in 28 countries, where nearly
100 Group companies employ almost 30,000 employees.
Here's the challenge: how can we ensure our business
continuity and growth while giving due regard to a major
impact that geopolitical risks can potentially have on our
supply chain. We will stay alert to all sorts of issues facing us,
such as the COVID-19 pandemic, political conflicts, and
environmental problems, and at the same time build a
resilient corporate structure immune to external environments
to accelerate our efforts towards addressing managerial issues.

In 2018, the Nitto Group celebrated the first centennial
anniversary of its foundation. What will it take for us to keep
growing robustly throughout the next 100 years? As a top
manager who happened to be in that position at this major
milestone of the company, | have since strongly felt the need to
map out the next corporate vision. My answer is to
simultaneously solve social issues and create economic value
through business that contributes to the global environment,
humankind, and society. In other words, our responsibility is to
forge ahead with business administration with ESG at its core.
These days, | have renewed my resolve in this regard.
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"As a manufacturer of high-functional
materials, Nitto will realize a sustainable
environment and society by creating the
future with technology and continuously

providing amazement and inspiration.”

How can we find solutions to various social issues together with our customers?
Thinking backward from the desired future goal as appropriate (backcasting), the Nitto Group devises
solutions to material issues for sustainability, mainly for focus domains.

With two unique business models of “Sanshin Activities” and “Niche Top Strategy,” we never cease to
create innovative and broad values.

Material Issues for Sustainability
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The Nitto Group derives its strengths from diverse sources: the core technologies built over its many years in business, unique
corporate culture, diverse business domains and their resulting competitive intellectual property rights, and a customer base that
covers a broad range of industrial sectors. The solid relationship we have with our customers gives us another source of strength:
always being the first to discover the needs of humankind and society that might otherwise remain latent. With this set of strengths

being meshed neatly with Sanshin Activities and the Niche Top Strategy, both of which are our long-standing approaches, we have
been able to create one new value after another.

By keeping the product portfolio up-to-date in the fields where social needs are high, we can always shift to high-growth fields,
leading us to solve contemporary issues in society as a result.

19

Customer-Oriented Marketing to
Identify Latent Issues

Putting our heads together with customers and
thinking from their perspectives allows us to see social
issues that have yet to emerge and repeatedly come up
with solutions that make them say, “This is exactly what
we wanted!”

This approach has now become an integral part of the
Nitto Group's "DNA." By applying this approach over and
over again, we have earned trust from customers and
cemented positive relationships with them.

Nitto Group’s Strengths

Sanshin Activities

Sanshin Activities stimulating new
demand through the development of
new applications and new products

Finding "new" applications for existing products and then adding new
technologies to them or using new technologies to develop "new” products and
then expanding their applications, thereby creating “new” demand - Literally
translated as "three new activities,” Sanshin Activities is the Nitto Group's

roprietary marketin
approach which we
have diligently Existing m

followed for more than New New
50 years by repeating product 9 demand
the cycle of the three development creation

[=2]

S

Z

fin}

"news" for continued /I\ ,I\

progress.
Existing New

businesses 9 application
development

Technology

R&D, Production, Sales, and

2 Product Development with
Administration Working as One

Once a new need is perceived, our R&D, Production,
Sales, and Administration departments get together to
find ways to address it. There is no sectionalism or
differences related to the positions involved and nothing
gets in the way of the process. By converging people and
technology, we go beyond the boundaries of
conventional thinking and reach better solutions. This is
made possible by the sheer variety of our proprietary
technologies, including our core technologies, a broad
range of exit plans, and the flexibility with which to
undertake an M&A as occasion may demand.

Core Technologies

Developing products that meet
customer needs by combining
the four core technologies

The Nitto Group's core technologies are:

polymer synthesis/processing Polymer
technologies (whose origin dates back to function control
the founding days) and adhesion, technology
coating, polymer function control, and Adhesion

polymer analysis/evaluation technologies elneiay

that have been derived from the two Coating
founding technologies. Through their technology
combination and continued
development, we have broadened the
scope of their applications to include
automotive and transportation
equipment, housing and housing equipment, social infrastructure, materials,
home electronics and electronic equipment, displays, electronic devices,
medical-related materials, packaging materials, and consumer products.

Polymer
analysis and
evaluation
technology

Providing Products that
Solve Customers' Issues

New solutions begin to take shape of their own accord
when the wisdom of diverse talents is pooled and
combined with our four core technologies.

Giving overriding priority to global environmental
protection and the well-being of humankind, we deliver
products and services that enhance the prosperity of
humanity and society.

Corporate Culture

Indicating our Values, Attitudes and
Mindset, and Code of Conduct
“The Nitto Way"”

The passion, wisdom, and values
of the various senior employees
who have shaped the Nitto
Group since its foundation have
now taken the form of “DNA"
that can be found in each and
every member of the Group.
These principles and ideologies
are stipulated as “The Nitto
Way," which serves as our
standard for judgment and is
something that we all turn to in
situations of uncertainty.

Corporate Philosophy

value creatlon
\Withfinnovative ideas

Vision
CreatingWonders

The Nitto Way

Achieving Growth as the
Market Expands

We make it a rule to keep exploring the potential for
new technology in different markets, rather than being
content with one single application. As times change, we
determine optimal markets for the technologies that we
have painstakingly developed, so that we can advance
our business portfolio and cater to high-growth fields.
This allows us to not only build a resilient corporate
structure and sustain business growth but also to
contribute our services to the realization of a sustainable
environment and society.

Niche Top Strategy

Shooting for the leading share by leveraging
proprietary technologies in niche markets
where we have a competitive advantage

The Niche Top Strategy is the Nitto
Group's unique focus/differentiation
strategy, under which we pour our
management resources into niche
market spaces where we can tap into
our proprietary technologies and
maximize our competitive advantage
in the ever-growing (-changing)
market.

The Global Niche Top™ strategy
directs our drive for a leading share in
the global market, whereas the Area
Niche Top™ strategy guides us to the leading position in national and regional
markets as we offer products that meet the specific needs of each area.

Nitto Group Integrated Report 2022
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Nitto Group's ESG Management

Basing All Activities on the Basic Policy on Sustainability

"Contributing to customers' value creation with innovative
ideas," which is the Mission of our Corporate Philosophy, the
Nitto Group has been attending to the job of creating value
from the customer’s perspective for so long that this approach
has become as ingrained within the company as human DNA.

Now that we place ESG at the core of our management, we
have drawn up the Basic Policy on Sustainability to live up to
the declaration. By redefining the concept of "customers” to
include not only “those whom we come in contact with
directly” but also the global environment and
humankind/society, we hope to expand our imagination to

sense what lies beyond “customers,” so that we can continue to
simultaneously solve social issues and create economic value
through business.

The Basic Policy on Sustainability is at the apex of the
pyramid of our corporate basic policies and a prerequisite for
all that we do. (For details, please visit Nitto's website at
https://www.nitto.com/jp/en/sustainability/infocus/).

In accordance with these basic policies, we are working on
material issues for sustainability with the Nitto Group Carbon
Neutral 2050 and the Nitto Beyond 2023 mid-term
management plan serving as milestones.

Value Co-Creation Co-Creating Value Enhancing Management Financial

. . . Governance Data Section
Strategies through Innovation Process for Co-Creating Value Strategy
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Nitto Group's Definition of "Customers"

Customers

Business partners
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- Enhancing management
process for co-creating value

Nitto
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<
Corporate Philosophy (Mission)
Contribute to customers’ value creation with innovative ideas
J

Basic Policy on Sustainability

Simultaneously solving social issues and creating economic value
-The Nitto Group keeps challenging itself to realize a sustainable future and support well-being for everyone
by serving the global environment, humankind, and society as our customers -
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Material Issues for Sustainability
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Material Issues for Sustainability
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Addressing Material Issues for

Our initiatives

® Establishment of the “PlanetFlags/HumanFlags Recognition Scheme-
Contributing to the Environment and Human Life" and recognition of
FY2021 PlanetFlags/HumanFlags products

© R&D in line with the Basic Policy on R&D, "Solving social issues through
innovation - We aim to enhance corporate value through technological
development for the global environment, humanity, and society”

© Strategic business approaches to the three focus domains of
next-generation mobility, information interface, and human life

Our Initiatives

©® Talent management and human resource development on a global scale
® Enhancement of job satisfaction using engagement surveys

® Empowerment of women and foreign nationals and facilitation of
employment of persons with disabilities

@ Assurance of product safety and quality through strict chemical substance
management and quality control

@ Establishment of a safe workplace environment by eliminating risks of
accidents/injuries and fostering a safety culture

® Ensuring a sound supply chain through CSR-based procurement and
human rights due diligence

@ Establishment of human-/eco-friendly logistics through the promotion of
"white logistics” and "green logistics”

@ ntroduction of energy saving programs, non-use of solvents, and solar
power generation systems to manufacturing processes

® Recycling/reuse of waste plastics, solvents, and liquid waste, and
promotion of resource recycling by decomposing waste into
mono-materials

@ Reduction in emissions of organic solvents and hazardous substances

Profile Top Message Value Co-Cr.eatlon
Strategies

Values that We Offer Our Prospects for 2030 Nitto Group's Goals

P27-40

Our Prospects for 2030 (Performance Targets) Nitto Group’s Goals

Motivating Workplace Environment for Diverse Employees

P41-43

P44-46

P47-50

© Large-capacity communication environment

© Realistic sensations created by high-definition
displays

© Power-saving, high-functional
communication terminals

© Mass data storage

© Power-saving motors and electronic devices

© Reduction of resource loss, recycling/reuse
of water

© (02 reduction
© Detection of hydrogen leakage

© Innovative pharmaceutical products
© Early diagnosis and prevention

© Treatment of new infectious diseases
® Prevention of infectious diseases

® |nvestment in employee training: Double the annual number of hours

of employee training attended

 Continuous improvement of engagement surveys and measures

against issues identified

® Ratio of women in management Global: 30%, Japan: 10%

Safe and Secure Manufacturing to Gain Societal Trust
® Advanced quality assurance and safety management

® Zero critical/serious occupational accidents

® Sustainability appraisal and improvement of suppliers who account for

90%+ of total purchases
@ Digitalized logistics for greater efficiency

Realizing Manufacturing that is Friendly to the Environment and

Humankind
® (02 emissions: 470,000 tons/year

©® Reduction in CO2 emissions in supply chains
® Recycling Ratio of generated waste plastics: 60% or over

® Reduction in total waste disposed
® Promotion of usage of recycled resources
® Reduction in VOC emissions

Co-Creating Value
through Innovation

Enhancing Management

Process for Co-Creating Value Strategy

© Broad distribution of intelligent devices

o Diversified high-speed, large-capacity
communication

© High popularity of self-driving

© Energy conservation by EVs and
low-powered mobility

© Higher efficiency of solar/wind power
generation

© Curb on atmospheric CO2 emissions
o Efficient use of water and other resources

® Solutions to diverse diseases

® Spread of telesurgery and preventive
medicine

© Global combat against infectious diseases

Financial
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Mid-term Management Plan
“Nitto Beyond 2023"

Concept of Nitto Beyond 2023

The Nitto Group has announced its new mid-term achieve this, the plan establishes three key factors: "Promoting
management plan “Nitto Beyond 2023," which charts the ESG Management,” “Speeding up Innovation,” and
course of action for the first three years (FY2021-FY2023) of its "Strengthening Management Infrastructure.” We aim to make
journey to achieve a long-term vision for 2030. further progress by putting our Basic Policy on Sustainability
"Nitto Beyond 2023" aims to build a resilient corporate into practice and contributing even more to the healthy lives of
structure immune to external environments. In order to people and a sustainable global environment.

"As a manufacturer of high-functional materials, Nitto will realize a sustainable environment and society

2030 Ideal State

by creating the future with technology and continuously providing amazement and inspiration.”

-

Nitto Beyond 2023

Building a Resilient Corporate Structure Inmune to External Environments

. . Strengthening Management
Beyond Beyond
eyond 2 Speeding up Innovation eyond 3 Infrastructure

10-year plan Beyond business bounds Looking beyond to the future

Promoting
ESG Management

Beyond 1

Basic Policy on Sustainability

Simultaneously solving social issues and creating economic value

The Nitto Group keeps challenging itself to realize a sustainable future and support well-being for everyone
by serving the global environment, humankind, and society as our customers.

Management Targets

We are aiming for record highs of JPY920.0 billion in reduce CO2 emissions in anticipation of a decarbonized
revenue and JPY140.0 billion in operating income by FY2023. society, and increase the percentage of women in

We will also aim to maintain the ratio of new products, management positions to further promote diversity.
which is one of the sources of Nitto's competitive strength,

Financial targets Unfinanced*" targets

FY2020 FY2023 FY2023
(Forex: ¥105.9/$) (Forex: ¥105.0/$)
Ratio of new products*? Sustain at least 35%
Revenue JPY761.3billion B> JPY920.0 billion 1. Reduce total emissions by 25 K
CO2 emissions - eauce total emissions by (685 — 660 kt)
© 2.Reduce emissions per unit of sales** by 20%
Operating income JPY93.8billion B> JPY140.0 billion (vs. FY2020) Tl e
Ratio of women in
Ratio to revenue 12% » 15% management Global: 17% — 21%
*1 Nitto used to refer to these as “non-financial targets, but will now refer to them as “unfinanced” targets.
ROE 10% > 12% *2 Percentage of sales of products released within the last 42 months to total sales

*3 kiloton (1,000 ton)
*4 Indicator of CO2 emissions in sales (billion JPY)

Financial
Strategy

Co-Creating Value
through Innovation

Enhancing Management

. Governance Data Section
Process for Co-Creating Value

Profile Top Message Value Co-Cr.eatlon
Strategies

Nitto Group
Carbon Neutral 2050

Climate change caused by global warming is a major issue for all humankind, which needs
to be resolved in order to pass on a better global environment to future generations.
Reducing CO2 emissions is essential for the Nitto Group to achieve sustainable growth and
for the realization of a sustainable environment and society, which we consider to be an
important social responsibility.

The Nitto Group has announced its targets for realizing carbon neutrality under the title
“Nitto Group Carbon Neutral 2050" and will accelerate efforts toward the realization of a
decarbonized society.

The Nitto Group Carbon Neutral 2050 targets are as follows:

Carbon neutrality by fiscal 2050*

Decrease CO2 emissions to 470,000 tons by fiscal 2030
Contribute to customer CO2 emission reduction through products and solutions

*Scopel+2

What makes the Nitto Group Cabon Neutral 2050 declaration unique:

® Astrong will to accelerate the realization of a carbon-neutral society to combat climate change-the universal challenge for all
humankind

® All operating entities commit themselves to the roadmap leading to carbon neutrality, rather than making specious promises

® [thas been made clear that we remain true to our Corporate Philosophy (Contribute to customers' value creation) even in the
process of realizing a decarbonized society

685 ktons

470 ktons

. Carbon neutral
“.._ (net zero emissions)

Emissions

Recovery/removal

2020 2030 2050 (FY)

(Base year)
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PlanetFlags/HumanFlags Recognition Scheme
—Products Contributing to the Environment and/or

Human Life Screening and Recognition Process

The Nitto Group has come up with a new recognition scheme for products that are friendly to the
environment and human life. We showcase the positive contributions that our products and services make
for planet Earth and human life and recognize those with a particularly high level of contributions by
attaching "PlanetFlags” or "HumanFlags,” in an effort to embody “Co-creating value through innovation,”
one approach of our material issues for sustainability.

PlanetFlags and HumanFlags products will be granted once a year after the following internal recognition process:

(1) Call for applications (2) Preliminary screening (3) Deliberations (4) Decision

The PlanetFlags/HumanFlags Preliminary screening is performed Adeliberative body with CTO supervision is established. With a resolution of the
secretariat office puts out a call by examining application documents  With majority approval of the council members, candidate Corporate Strategy Meeting,

Background/Objectives

The PlanetFlags/HumanFlags Recognition Scheme is a new
initiative for visualizing products that contribute to the process of
co-creating value through innovation, which is one approach of the
material issues for sustainability. Under the scheme, the Nitto
Group's products are assessed according to our unique standards
from the two perspectives of contributions to the environment
and human life. Products that are recognized as making particularly

significant contributions are certified as either a PlanetFlags product
ora HumanFlags product. These recognition standards are also
reflected in the selection of future projects in the development
process. By allocating our R&D resources preferentially to products
that are expected to receive recognition as PlanetFlags/HumanFlags
products, we will advance our efforts to simultaneously solve
social issues and create economic value through business.

for applications from all
departments of the Group and with applicant departments. At the
holds informational meetings.

and organizing one-on-one meetings  products will be recommended to the decision-making
body. Prior to deliberations, advice will be sought from be certified.
same time, materials for screening by~ external individuals knowledgeable about the subject

PlanetFlags/HumanFlags will

the deliberative council are prepared.  regarding the validity of certification.

Certified Products in Fiscal 2021

High-performing

Sample applications

Low VOC* Double-Sided Tape

with Minimum Environmental Impact

*Volatile Organic Compounds

VOC emissions: - 90%

(Product No. 5603WE, compared with the company's
current products, as measured by the company)

PlanetFlags/HumanFlags and Material Issues for Sustainability

. €02 emissions throughout the life cycle: - 41+
lmpaCt on SOCIety (Product No. 5603WE, compared with the company's current products, CO2 emitted between
the stages of extraction of resources and manufacturing as calculated by the company)
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« PlanetFlags -
Co-creating

: A Sustainabl value through
Products co!ltrlbutlng to the i)
environment

Certifying products/services that offer value to
conservation and improvement of the global

environment and the universe throughout the Soundand
product life cycle healthy life

Recognition Standards

| PlanetFlags

To be evaluated in terms of the necessity of such
environmental features for final products to function
properly, considerations with regards to ease of
recycling, and whether a positive difference is made

Contributions to the
environment by
products/services

How extensive contributions to relevant material issues
for sustainability are, how much improvement they
make to the life cycle assessment (LCA) compared to
addressed existing products, how clear their causal correlation with
environmental issues is, and the quality of contributions

Issues to be

Feedback from Also evaluate third-party recognition and responses
supporters from outside the Group

management

C0;

Corporate culture
that satisfies
diverse employees

6 HumanFlags

Enhancing

Safe

manufacturing Products contributing to
human life

process for
creating value

Certifying products/services that offer value to

the well-being and to a peaceful lifestyle in a

Environmentally future society El

friendly processes

| HumanFlags

Contributions to
human life by
products/services

To be evaluated in terms of the necessity of such societal
features for final products to function properly and
whether a positive difference is made

How extensive contributions to relevant material issues
Issues to be for sustainability are, what is the severity of the issue(s)
addressed that should be addressed, and the number of
beneficiaries

Feedback from Also evaluat